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1. High learning agility and accountability
R {744-Lung Cancer Co-work with CBL (.:o develop promoti(.m.a.l materials, establish Omnichannel 2. Good W.n.temal and extern?\ commur,ication skills - Emily Huang Jul-2025 to May-2026
engagements and implement MKT activities 3. Capability for paper reading, searching, reference citation
4. Fluency in English communication is a plus
Benefits from this narrative creation project.
1. understand the SOP of government policy
Under the CBL's guiding to estabilish the main Narrative for Covid-19 Policy shapin| 1. accountable attitude shaping.
BNBRTH 785- Paxlovid ! suiding to. ‘ ) Y ShapIng |, apability for article search and data consolidation Aaron Lin Jul-2025 to May-2026 2. build up the fundemental capibility of story
& public awareness campaign among cross-enabling function teams. L .
3. coordination telling
3. polish skill for the cross-functional collaboration.
Collaborate with the MKT and MED teams to compile literature and develop a slide . . o .
deck discussing the stewardship of antiviral and antimicrobial treatments for co- 1. High learning agility and accountability
ZBEITH 1784- Paxlovid . N s . N P . . 2. Capability for paper reading, searching, reference citation Yilin Tsai Jul-2025 to May-2026
infections or secondary infections caused by respiratory pathogens in the post- N L
N 3. Excellent presentation skill is a plus
pandemic era.
N " - 1. Highly proactive, skilled with problem analyzing and
N B2 g /= Py Co-work with CBL to build th t pl GP/PCP tand th
ZBEITH 7784 - Nurtec / Champix . o-workew! . o bul © .aCcoun planning in GP/ segmentand the solving Levin Kang Jul-2025 to May-2026
implementation of brand omnichannel engagepemt plan N .
2. Expert with Adobe Express or Canva is a plus
EBEBIRELER
- AR AR E Ml REM 1. BH0 T (sales) TIFAEE
ES EBEE - BN BC BRI M AE 2 ERBBNZRANGE) Roger Weng Jul-2025 to May-2026
- ZBFEEBE R I53I4R (i.e. Selling/Probing/DISC training) 3. EBEMESLE
- RIS E R M
Omni-channel communication and optimization:
1. Work with Marketing, Medical and other cross-functional team to develop Omni-channel
plan with integration of new tools.
2. Monitor and optimize the implementation of Omni-channel plan with swift cooperation
e o e ol L BREEAESS - RAEREED
y NPy 3. ag 4 cks - Ser- S. Py - = -
EREE BRrTH cverage extemal fcedbacks to enhance the omni-channel user-experiences 2. EFE - {784 - 4905 - FLEHAEE - BUEHW - BT | Kevinliv Jul-2025 to May-2026
RIERREENAE

Topics for intern might include the following items:

1. Work with PHEX team to deliver omni-channel plan on cross channels

2. Assist omni-channel data and report to track and further optimize the performance of the
omni-channel plan

3. Survey and introduce new channel and service to advance innovation
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The overall trend of market access
*monitor and analyze the trend/results of key events and meetings held by payer
related stakeholders

*Highly proactive, self-disciplined, down to earth, learning
agility, integrity and can do literature review
*Strong strategic thinking and analytical abilities

Catherine Lo/

Jul-2025 to May-2026

JAFIRIBEBEEREE *learn the process of market access in industries *Excellent communication skill Ya-Min Yang
*collaborate with market access team to identify hurdles and opportunities for non- *Medici h back d
life-threatening treatments in Taiwan edicine or Pharmacy backgroun
s P BREHE/H KERBZBBH o
LB EARSIBER TR Py e LIRS RATI(E) M
b A$LZEFE (Public Affairs) 2. BENEE AT AR BB AR LS FEBENR N gl T ) LAEE BEEE  HEA  BREE - HE
NFEER B e 6 i A 1 4o - 3. #hEexcelSk ABFARREES (open source software) is Andrea Chiu Jul-2025 to May-2026 » 2 e
3. BB BRI RBRIRE - WRHEIGASRBEREATERSE - eferred BESHRNALE
4. BEBERAMFEREER, RERSEAMREMHAIERSEUSE P
1 BEBREGIERBRI R RIERL A s LHIRERK=, AN(EZ)ULEE
A SERREM = e p =
GBI [REE (Exemal Communications| 2 BB EIEA BB B E RHEREEL R RmEERT Fiona Huang 2025 o May-2026 (2808 - AREE - AR FEEES AR
3. MENRARREER - MIRHER MR L FEESE SRRHERAER [2E Vini:2
PhpEgE
1. Learn Pharm Supply chain End to End flow& Key supply chain mertic
2. Co-work with local 3rd party factory to support the local manufacturing process.
3. Support automation and simplify the daily work, flow and reporting .
N 3 ) X . 1. skill to use Power automate, Macro, VBA, or power Bl Renee
L S v e Global ;uiila:/tg:‘agu::t: Market %2:?:3 project depending needs, ex :£5G data collecting. 2. excellent in Excel formula Hsu/Howard Jul-2025 to May-2026
P Y St 3. active attitudes and communication Chang

1. Support internal aduit preparation and flow
2. Handle consumer complaint sample
3. Learn Pharma quality management & good distribution practice




